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Luxury is under attack!
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Who has felt unsafe wearing their finest 
luxury pieces?
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When Fear 
Overrides Desire
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44%*

Anna

* Source: 
https://www.watchpro.com/cloud/2024/03/14/
The-Watch-Register-10-year-report.pdf



Fear suppresses
usage and 
visibility—
luxury's twin
pillars of value.
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Protection as 
a growth engine.
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From cost center to competitive advantage.
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Peace of mind, anywhere in 
the world.

The first ever luxury 
protection service.
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Make serenity the new necessity.
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World-first jewelry maison 
to offer the protection 

service to their customers.
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Messika’s  Customer journey toward Serenity. 
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We want our clients to wear their jewelry with 
complete peace of mind.
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Three perspectives, one truth.

1 2 3

1 – Anna, 2- Lou, 3 - Aurelie



Bring peace of mind to
luxury customers and transform

their customer journey.



Please, register here to receive the full Study

Anna

Thank you!
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