


BUILD DEEP UNDERSTANDING 
OF EACH CLIENTS 

Collecting rich data to generate meaningful 
insights about each unique client.CLIENT 

KNOWLEDGE

CONNECTED 
EXPERIENCE

CONNECTED CLIENT 
EXPERIENCE ONLINE & OFFLINE 

Empowering beauty advisors with key 
clients insights. PERSONALIZED & 

EVERYWHERE

SEAMLESS PERSONAL CLIENT 
EXPERIENCE ACROSS ALL CHANNELS

Leveraging data to ensure relevance across 
all touchpoints.



Website 

Social 
Engagement 

Boutique Visits

Denis Smith

dsmith@email.com
Zurich, Switzerland

Social Activities 
Instagram Ad Engagement
Tiktok Mentions

Activities
Site Last Visited: 16 days           
Email Open Rate: 36%  
Abandoned Cart Rate: 17%    

Preferences & Interests
Channel: Email
Interests: Anti-Aging Serums 
Segments: Art Lover, Active potential Client

Emails, Transactions, 
Events … 



Client Insights 
& Analytics 

Digital Client Journeys 

Client Profile & Affinity Data   

Seizethe glimmering luminosity of light upon water 

to magnify it on the skin. Discover our latest 

creation. #WhiteCaviar

Advertising 

Client Service & Clienteling App 



Appointment 
booked 

Personalised 
Recommendations

Exclusive 
Event 
Invitation

Website
Visit

1:1 Advisory 
Consultation 

Appointment 
Reminders 

Empowering Beauty Advisors

Targeted 
Ad
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“BORN TO BREAK THE RULES”
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